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St. Mary’s graphic identity system reflects the 
college’s position as Maryland’s only charted public 
honors college, committed to providing the highest 
levels of academic excellence for all students. 

The core of this system is the new St. Mary’s 
wordmark. Emphasizing the name “St. Mary’s,” 
the wordmark projects a bolder and more confident 
outlook. By placing “College of Maryland” together 
on on line, we clearly state that the college is part 
of the Maryland system, distinguishing it from 
the many other St. Mary’s Colleges. The brand 
recognition St. Mary’s secured during the last 
decade allows the college to adopt this assertive, 
unadorned approach, which is employed by many 
of the most prestigious colleges and universities. 
Through repeated application of the wordmark, 
St. Mary’s builds loyalty and awareness among its 
various audiences. Failure to use this wordmark, or 
approved variations of it, will diminish the identity 
system’s effectiveness.

This document establishes rules for the consistent implementation of the 
St. Mary’s College of Maryland graphic identity and offers recommendations for 
color and typography in print and electronic communications. These standards 
govern the development of communi-cations in all media created by internal 
and commissioned designers and producers. A well-managed graphic identity is 
key to effective communications. The use of these guidelines will contribute to 
a powerful and unified expression of the St. Mary’s brand, and help maintain a 
strong brand identity for St. Mary’s College of Maryland as a leading institution 
among its peers.

THE ROLE OF GRAPHIC IDENTITY

CONTENTS INSTITUTIONAL POSITIONING
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Our secondary mark has no tag line. 
The secondary mark is used for office 
and department lock-ups. Subordinate 
type should always be set in Baskerville 
SBOP Roman upper and lower case. If the 
wordmark prints in navy, the subordinate 
type should print in black or warm gray.

For merchandise and especially embroidered 
items, a simplified wordmark is available   
(St. Mary’s) and also a symbolized wordmark 
(StM). These tertiary marks should not be 
used unless the primary and secondary 
marks are too large for the item being 
branded (for example, on embroidered 
merchandise where “College of Maryland” 
and “the Public Honors College” will be too 
small to be legible). See page 19 for examples 
of correct usage for the tertiary wordmarks.

These wordmarks can be downloaded
as JPGs or PNG files at
www.smcm.edu/publications/graphics.

Our primary mark includes the tag line of “the 
Public Honors College,” and comes in four 
variations, or lock-ups.

These wordmarks can be downloaded as JPG 
or PNG files at www.smcm.edu/publications/
graphics under the Marketing-Collateral-Logos 
section. For EPS and AI vector files, contact a 
staff member at www.smcm.edu/publications/
staff.html.

CENTERED

FLUSH LEFT

HORIZONTAL OPTIONS

THE ST. MARY’S WORDMARKS: PRIMARY THE ST. MARY’S WORDMARK: SECONDARY

THE ST. MARY’S WORDMARKS: TERTIARY
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The St. Mary’s College seal represents the 
history, tradition, and mission of the College. 
The seal is not immediately identifiable as 
representing St. Mary’s, particularly when 
reproduced at smaller sizes. Therefore, the 
seal should not be used interchangeably with 
the College logo.

Use of the College seal is limited to the 
following:

• �Formal College documents, such as 
diplomas, certificates, legal documents, 
contracts

• �Communications from the Office of 
the President

The College seal should not be used on 
promotional materials, banners, general 
stationery, business cards, napkins, 
cups, College vehicles, or most campus 
signage. The seal may be used in certain 
architectural inlays in buildings when 
approved and authorized by the President’s 
Executive Council.

The seal should be clear and readable when 
reproduced. As a guideline, the seal should 
be no smaller than 0.5” and no larger than 
one-third width of the printing surface (that 
is, the surface area of the official document 
being used). The seal may be reproduced 
in navy, warm gray, black, white, gold, and 
silver.

The College seal artwork is by request only. 
Contact a staff member at 
www.smcm.edu/publications/staff.html.

Each configuration that combines the 
wordmark and subordinate type in a defined 
relationship is referred to as a lock-up. 
Each lock-up is designed to satisfy specific 
application requirements of scale, media, and 
reproduction method. Each lock-up defines the 
relationship of the wordmark and subordinate 
type (size, scale, and position of each element). 
One of these recommended lock-up styles 
should be used whenever possible.

Subordinate type for a department or office 
should always be set in Baskerville SBOP 
Roman upper and lower case. Generally, if the 
wordmark prints in navy, the subordinate type 
should print in black or gray.

WORDMARK LOCK-UPS

Mathematics and 
Computer Science 
Department

FLUSH LEFT, HORIZONTAL

FLUSH LEFT, VERTICAL

Mathematics and Computer 
Science Department

CENTERED

Mathematics and Computer  
Science Department

THE ST. MARY’S SEAL
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CLEAR SPACE

The visual character of the St. Mary’s 
identity depends on clean, spacious, 
and elegant layouts. Always use the 
recommended clear space, as shown below, 
to maintain optimum legibility and avoid 
interference from nearby text, complex 
illustrations, or other elements that might 
compromise the logo’s impact. 

See page 5 for examples of the correct 
spacing of text placed near the wordmark.

• �Generous clear space and consistent 
placement are essential for maintaining the 
integrity of the identity and its consistent 
application. 

• �The clear space is measured by the height 
of the “small cap” letters (x-height) in  
the St. Mary’s portion of the wordmark,  
as indicated in the diagram below.  
The minimum clear space must always  
be at least the width and height of one 
“x” on all sides of the wordmark. No 
typography or design element may be 
placed within this area. 

MINIMUM SIZE

Please follow these minimum-size guidelines 
to ensure the legibility and clarity of the  
St. Mary’s wordmark in print layouts and 
Web site design. Do not reproduce the 
wordmark in print or electronic applications 
in a size smaller than that shown below.

The minimum height of "St. Mary's" in 
the wordmark  is .25" for print usage; 
25 pixels for electronic media.

The minimum diameter of the seal is 
.5" for print usage; 50 pixels for 
electronic media.

.25"

INCORRECT USAGE

The St. Mary’s College of Maryland 
wordmark should be rendered with 
consistency and respect. 

• �It should never be tweaked, stretched, or 
otherwise manipulated, but reproduced 
with consistency and integrity. 

• �It should never be interpreted in a 
playful manner, shown at an angle, 
or filled with pattern, texture, or 
photographic imagery.

.5"

WORDMARK PLACEMENT & ORIENTATION

smallcap 
x-height

B O O K  S T O R E

Do not set the wordmark in alternate typefaces. Do not add additional text to the wordmark 
except in an approved "lock-up"  
(see page 5)

Do not use the wordmark on an angle  
other than a 90° angle.

Do not reproduce the wordmark in colors other 
than the approved college colors.

Do not rescale, stretch or otherwise manipu-
late the wordmark.

Do not alter the letterforms or add special 
effects in any way.

Do not obscure the wordmark by placing 
other strong graphic elements near, next to, 
or behind a color logo. A white (reversed) 
logo is preferable in most instances.

Do not add a box or a shape to the wordmark.
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The St. Mary’s college colors are blue and 
white. They represent the core identity of 
the college and should be used across all 
communications. Warm gray is an accent 
color. Accurate color references are shown 
in the color-specifications table. When color 
printing is not an option, the wordmark 
should be printed in solid black (on white 
or light-color backgrounds) or reversed-out 
white (on dark backgrounds). 

COLOR VARIATIONS

The St. Mary’s wordmark may be reproduced 
in blue, or in black or white. 

Color should always print 100 percent solid 
ink. Do not use gradients or tints of Pantone 
inks. Certain printing and reproduction 
methods may require the use of the black or 
reverse versions. Gold and silver are permitted 
for special circumstances (foil stamping). 

PRINT COLOR SPECIFICATIONS

SPOT COLORS:

Pantone 281 

Pantone Warm Gray 9

CMYK:

Navy Blue – 	 C:100 M:93 Y:32 K:31 

Warm Gray – 	C:48 M:47 Y:51 K:12

WEB RGB:

Navy Blue – 	 R:0 G:32 B:92

Warm Gray – 	R:132 G:120 B:112

WEB HEX:

Navy Blue – 	 00205c

Warm Gray – 	847870

COLLEGE COLORS

White

Pantone Warm Gray 9

Navy: Pantone 281

Note: Please be sure to use Pantone swatches 
to match colors. Colors reproduced in this 
document may not be accurate.

THE COLLEGE COLORS

ACCENT COLOR

These complementary colors do not 
replace the college colors. They have been 
selected because they compliment the 
college navy and warm gray and avoid 
unpleasing contrasts. These recommended 
colors might be used as highlights in 
publications or other promotional media. 
The main guideline when choosing such 
colors is that they avoid confusion with 
the college colors. Colors chosen should 
be sufficiently distinct from navy blue 
and warm gray to avoid the impression 
that they are variations of college colors. 
Different shades of blue or gray should be 
avoided as highlight colors. See page 16 for 
examples of correct complementary color 
palette usage.

PRINT COLOR SPECIFICATIONS

SPOT COLORS:

Pantone 1797 

Pantone 356

Pantone 320

Pantone 1235

Pantone 7401

Pantone 729

CMYK:

Red – 	 C:10 M:100 Y:85 K:0 

Green – 	 C:89 M:28 Y:100 K:16

Aqua – 	 C:80 M:22 Y:31 K:0

Gold – 	 C:0 M:30 Y:100 K:0

Lt Yellow –	 C:3 M:10 Y:41 K:0

Brown –	 C:26 M:49 Y:76 K:6

WEB RGB:

Red – 	 R:209 G:50 B:56

Green – 	 R:0 G:121 B:53

Aqua – 	 R:0 G:153 B:168

Gold – 	 R:255 G:184 B:29

Lt Yellow – 	 R:249 G:224 B:164

Brown – 	 R:183 G:129 B:79

WEB HEX:

Red – 	 d0343a

Green – 	 007935

Aqua – 	 0099a9

Gold – 	 ffb81d

Lt Yellow – 	 f7e0a5

Brown – 	 b68250

COMPLEMENTARY COLORS

Pantone 1797

Pantone 320

Pantone 7401

Pantone 356

Pantone 1235

Pantone 729

Note: Please be sure to use Pantone swatches 
to match colors. Colors reproduced in this 
document may not be accurate.

COMPLEMENTARY COLOR PALETTE
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SERIF

BaskervilleSBOP-Roman

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuvwx
1234567890

BaskervilleSBOP-Ita

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuvwxyz
1234567890

BaskervilleSBOP-RomanSC 

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuv
1234567890

BaskervilleSBOP-Bol

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuv
1234567890 

BaskervilleSBOP-BolIta

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstu
1234567890

TYPOGRAPHY

Typography is an important element of any 
design system and creates a distinctive and 
unified style for college communications. 
When applied consistently across the entire 
range of marketing communications, 
typography helps unify the appearance of all 
materials so that audiences recognize and 
become familiar with the St. Mary’s identity.

Recommended fonts are shown at right. As a 
general rule, these fonts should be used for all 
communications materials. Other fonts may 
be used at the designer’s discretion as long 
as they do not compete with or overshadow 
the St. Mary’s wordmark or deviate from the 
integrity of the St. Mary’s identity guidelines. 
Use of fonts other than the ones shown 
here should be approved by the Office of 
Marketing & Communications.

Note: These recommended fonts for designers are not 
standard on most computers. For general use, such as the 
body of a letter or HTML text in websites, Times and 
Arial will suffice (shown at far right).

SANS SERIF

ITC Franklin Gothic Std Book

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvwxyz
1234567890

ITC Franklin Gothic Std Book Italic

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvwxyz
1234567890

ITC Franklin Gothic Std Medium

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvwxyz
1234567890

ITC Franklin Gothic Std Demi

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvwxy
1234567890

ITC Franklin Gothic Std Heavy

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvw
1234567890

ITC Franklin Gothic Std Book Condensed

ABCDEFGHIJKLMNOPQRSTUVWX
abcdefghijklmnopqrstuvwxyz
1234567890

ITC Franklin Gothic Std Medium Condensed

ABCDEFGHIJKLMNOPQRSTUVWX
abcdefghijklmnopqrstuvwxyz
1234567890

ITC Franklin Gothic Std Medium Italic

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvwxyz
1234567890

ITC Franklin Gothic Std Demi Italic

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvwxyz
1234567890

WEB FONTS

Arial

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuvwxyz
1234567890

Arial Bold

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuv
1234567890

Times Roman

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuvwxyz
1234567890

Times Bold

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuv
1234567890



GRAPHIC IDENTIT Y GUIDEL INES 1312  GRAPHIC IDENTIT Y GUIDEL INES

STATIONERY

 
 
 
 
December 7, 2015

Addressee’s Name
Title
Company/Institution/Office Name
Number and Street
City, State, ZIP

Salutation:

This letter demonstrates the recommended typing format for all correspondence using this letterhead. This 
typing format is an integral part of the letterhead design.

The body of the letter aligns flush left to a set left margin of one inch for the entire letter. Type the text of 
letter using Times New Roman (PC) or Times Roman (Mac). Use 11 pt. type for all typed information 
(10 pt. is an acceptable alternative). The right margin is not justified. Allow one line space above the 
addressee’s name, title, company name, etc. and two lines above the salutation. In the body of the letter, 
add one line space between paragraphs. There are no indentations. The maximum line length should not 
exceed six and one half inches. Allow three line spaces for the signature above the name of the sender.

The body of the letter aligns flush left to a set left margin of one inch for the entire letter. Type the text of 
letter using Times New Roman (PC) or Times Roman (Mac). Use 11 pt. type for all typed information 
(10 pt. is an acceptable alternative). The right margin is not justified. Allow one line space above the 
addressee’s name, title, company name, etc. and two lines above the salutation. In the body of the letter, 
add one line space between paragraphs. There are no indentations. The maximum line length should not 
exceed six and one half inches. Allow three line spaces for the signature above the name of the sender.

Sincerely,

Name of Sender
Title of Sender

cc: Name, Title

.5"

1"

1.75"

1" 1"

This letter demonstrates the recommended typing format for all correspondence using this letterhead.  
This typing format is an integral part of the letterhead design.

The body of the letter aligns flush left to a set left margin of one inch for the entire letter. Use 11 pt. type 
for all typed information (10 pt. type is an acceptable alternative.) The right margin is not justified. The 
date line of the letter begins one and three quarter inches from the top of the letterhead. Allow one line 
space above the addressee’s name, title, company name, etc. and two lines above the salutation. In the 
body of the letter, add one line space between paragraphs. There are no indentations. The maximum line 
length should not exceed six and one half inches. Allow three line spaces for the signature above the name 
of the sender.

This letter demonstrates the recommended typing format for all correspondence using this letterhead. This 
typing format is an integral part of the letterhead design. The body of the letter aligns flush left to a set left 
margin of one inch for the entire letter. Use 11 pt. type for all typed information (10 pt. type is an accept-
able alternative.) The right margin is not justified. The date line of the letter begins one and three quarter 
inches from the top of the letterhead. Allow one line space above the addressee’s name, title, company 
name, etc. and two lines above the salutation. In the body of the letter, add one line space between para-
graphs. There are no indentations. The maximum line length should not exceed six and one half inches. 
Allow three line spaces for the signature above the name of the sender.

Sincerely,

Name of Sender
Title of Sender

Initials
cc:

.5"

1"

1.75"

1" 1"

SECOND SHEETLETTERHEAD

College letterheads follow the format at 
right. The typing format for the standard 
letterhead and letterhead second sheet 
(shown at right) is an integral part of the 
design and should be followed. 

Letters should be set in Times New Roman 
(Windows) or Times Roman (Mac) at 11 pt. 
The left and right margins should be set at 
1”. The upper margin should be set at 1.75” 
and the bottom margin at 1”. The signature 
should be set flush left. The body copy is 
flush left—not justified. 

The date line of the letter begins one and 
three quarters inches from the top of the 
letterhead. Allow one line space above the 
addressee’s name, title, company name, 
etc., and two lines above the salutation. 
In the body of the letter, add one line 
space between paragraphs. There are no 
indentations. The maximum line length 
should not exceed six and one half inches. 
Allow three line spaces for the signature 
above the name of the sender.
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BUSINESS CARDS #10 ENVELOPE

Address on envelope should be typed as 
shown, 4" from left and 1.75" from top.

1.75"

4"

Addressee’s Name
Title
Office or Department Name
Number and Street
City, State, Zip

Office of Xxx

47645 College Drive

St. Mary’s City, MD 20686
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SAMPLE PRINTED PUBLICATIONS: 
AVAILABLE TEMPLATES

Poster/Flyer Footers: Blue (full bleeds) and White (no bleeds)

8.5 x 11”

Bottom portion is reserved for only 
the college logo.

InDesign templates with the footer 
in place and jpg files to place at 
the bottom of Publisher, Word 
and PowerPoint documents are 
available in the sizes shown above.

8.5 x 14” 11 x 17”

APRIL
6, 13,
20 & 27

A student-driven, community-
service campaign to provide 1,000 
community-service hours to the 
St. Mary’s County community in 
an ambitious one-month span.

Students, alumni, 
faculty & staff

Join the
Initiative!

1 MONTH,

1,000
HOURS
OF SERVICE

SIGN UP TODAY!
Go to: tinyurl.com/SMCMCaresSignUp
Volunteer at any of the following organizations: 

Patuxent Habitat for Humanity | Hospice of St. Mary’s | Leah’s House  
Point Lookout State Park | ELMS Beach Park | Three Oaks Center  
Chesapeake Shores nursing home | Piney Point Lighthouse Museum
St. Clements Island Museum | St. Mary’s Caring Soup Kitchen 
St. Mary’s Animal Welfare League Animal Shelter

Physics at SMCM
Choose the best path for you

Physics Major:
FUNDAMENTAL PHYSICS 

CONCENTRATION

Academia      Government      Industry

(Post-SMCM Degrees)

(SMCM Degrees)

Physics PhD Applied Physics PhD

Physics Major:
APPLIED PHYSICS
CONCENTRATION

Physics Minor

Law      Industry      Finance      Medicine
Government      Military      Engineering      Etc.

BA Degree

CAREER OPTIONS:

 ADDITIONAL CAREER OPTIONS:

Engineering (Government/Industry)

Physics/Engineering with UMD

Teaching

MA Teaching

 ADDITIONAL CAREER OPTION: ADDITIONAL CAREER OPTION:

LEARN MORE ABOUT
SMCM PHYSICS AT:

www.smcm.edu/physics/

Jamison and Double O Soul 
combines the intimacy consistent 
with the power trio band format 
of electric guitar, drums, and bass, 
with the soulful voice of vocalist 
George Jamison along with 
band members Jonathon Sloane, 
Robbie Cooper, Wes Lanich, 
SMCM class of ’05, and Nathan 
Graham, SMCM class of ’06.

Audience members are encouraged to bring their own blankets, chairs, and refreshments. This concert 
is free, with free parking. A suggested donation of $5 will ensure that concerts like this one continue 
to take place at St. Mary’s College of Maryland.

St. Mary’s College of Maryland’s

American Roots
Concerts

June 8th, 9 p.m. to midnight
at the waterfront tentJamison and Double O Soul 

combines the intimacy consistent 
with the power trio band format 
of electric guitar, drums, and bass, 
with the soulful voice of vocalist 
George Jamison along with 
band members Jonathon Sloane, 
Robbie Cooper, Wes Lanich, 
SMCM class of ’05, and Nathan 
Graham, SMCM class of ’06.

Audience members are encouraged to bring their own blankets, chairs, and refreshments. This concert 
is free, with free parking. A suggested donation of $5 will ensure that concerts like this one continue 
to take place at St. Mary’s College of Maryland.

St. Mary’s College of Maryland’s

American Roots
Concerts

June 8th, 9 p.m. to midnight
at the waterfront tent

SAMPLE PRINTED PUBLICATIONS

...Apply Today!

www.smcm.edu/admissions

www.smcm.edu  |  1

Our Path 
to Yours www.smcm.edu/admissions

www.smcm.edu  |  10

Michelle D iMenna ’15   ›

Major: political science, psychology

Sport: varsity cross country

“ I have the unique experience to 
be able to play sports at an elite 
level, but also to make the most of my time 

in college. Being a member of St. Mary’s 

athletics does not define who I am, rather it 

is a supplement to the many things I have 

become a part of. At the end of each season, 

I look forward to the start of the next and           

I always cherish my adventures  
as a student-athelete.”  

aaron crapster ’06   ›

Major: biology, chemistry

Sport: captain men’s soccer team ’04-’06

Current: Stanford University, School of 
Medicine (Department of Chemical and 
Systems Biology).

University of Wisconsin—Madison, Ph.D., 
Chemistry ’12

“St. Mary’s is not a place to go 
and hide; it’s a place where 
you go to learn what your true 
passions are and how you can 
chase them with confidence.”

intraMural leagues:

Just to name a few...

Basketball
Inner tube Water Polo
Indoor Soccer
Kickball
Road Races
Tennis
7-a-Side Soccer
Flag Football
Floor Hockey
Volleyball
Softball
Capture the Flag
Dodgeball

Athletics & Intramurals

›     Our men’s basketball team went to Elite 8 competition in 2013, its second trip 
there in five years. 

›     Our men’s lacrosse team went to Sweet 16 competition in 2013.

›     Our sailing teams have nabbed 16 national championships in as many years.

coed 
Sailing

Men’s
Baseball
Basketball
Cross Country 
Lacrosse
Soccer
Swimming
Tennis

Women’s
Basketball 
Cross Country
Field Hockey
Lacrosse
Sailing
Soccer
Swimming
Tennis
Volleyball

ncaa Div is ion i i i  &  
intercollegiate sail ing  
associat ion teaMs:

We agree with philosopher John Locke that a “sound mind in a sound body” is a 
“full description of a happy state in this world.” So walk, run, bike, swim, or sail to 
the varsity or intramural sport of your choice. We have about 300 athletes on 
varsity teams, but 1200 athletes on campus: recreational sports are huge here, 
and there’s bound to be one that will be on your path.

#1 in capital athletic conference for scholar-athletes 
6 years running www.smcm.edu  |  12

Polar bear Plunge 2013   ›

Students, faculty, and staff braved chilly 

wind gusts to plunge into the icy St. 

Mary’s River during the annual Polar 

Bear Plunge in February.  The event is 

sponsored by the Student Environmental 

Action Coalition (SEAC) in an effort to 
raise awareness about climate 
change.

HannaH biggie ’10   ›

100+ student-run clubs
& organizat ions

Just to name a few...

Asian Studies
Crazy Pianos
Dove Yearbook
Economics
History
Maryland Student Legislature
Physics
The Point News
Women In Science House (WISH)
Black Student Union
Gospel Choir
Take One! Improv
The Hawk Radio
Habitat for Humanity
Rotoract
Scuba
Ski & Snowboard
Women’s Rugby

An Engaged Campus Life
Many paths get you involved on campus. See where the bricks lead you—to taking 
private music lessons, working in the bike shop, or gardening at the Campus 
Farm. Maybe you’ll form your own band and play in our weekly coffee house.

›     More than 75% of students perform 
volunteer work and community service. 

›     St. Mary’s has twice been named to the 
President’s Higher Education Community 
Service Honor Roll, the highest federal 
recognition a college can receive for its 
efforts in volunteering, service-learning, 
and civic engagement.

›     Every year students take the “Spring 
Break Collegiate Challenge” to build 
houses with Habitat for Humanity.

›     92% of seniors rate extra-curricular 
activities as good or excellent

›     2,000 students, from 30 countries

›     85% of students live on campus in 
traditional residence halls, suites, 
apartments and townhomes

Major: political science

undergraduate interests: Theater and 
Africa and African Diaspora Studies, 
volunteerism and international affairs 
led her to join the Peace Corps after 
graduation. She spent two years in 
Africa teaching math and social studies 
in a rural village.

Current: Biggie is a Peace Corps 
Fellow at Columbia University, studying 
education in preparation for teaching in 
New York City schools.

www.smcm.edu  |  4

First Year Seminar
When you arrive on campus as a new or transfer student, you’ll engage in active 
discussions with classmates and faculty through the First Year Seminar. Professors 
from every discipline teach these small, discussion-based classes. Whether it’s a 
seminar on “The Evolution of Altruism” or “Music as Culture,” you’ll find your First 
Year Seminar to be the model for how most classes are taught here. 

Core Curriculum
At St. Mary’s, you’ll choose your own path of study, guided by a flexible Core 
Curriculum that ensures engagement with the arts, sciences, and a range of 
historical and cultural perspectives. From this broad exposure to the liberal arts, 
you will then refine your academic focus through one or more of 22 major programs 
offered (or possibly create your own student-designed major).

Academics
Major: English

Sport: varsity field hockey, lacrosse

“ At the end of the day, it’s about 
the academics. To be able to play 

two sports that I love, while getting an 

education at an honors college, is truly 

the opportunity of a lifetime.”

Right: Physicist Joshua Grossman explains how 
to use an infrared viewer to peer into a vacuum 
chamber for trapping individual atoms.

—AnnAlISE KEnnEY ’15

Major: biology, religious studies
Sport: varsity cross country

“St. Mary’s strong academic programs 

are led by an incredibly knowledgeable 

faculty that boasts  as many 
Fulbright scholars as there 
are at major universities. 
But St. Mary’s Fulbright professors 

impact our lives on a deeper level 

by way of interaction—we hold class 

discussions and do research with 

them, eat lunch with them, and see 

them out of class at athletic events 

and performances. Caution: tossing 

ideas around with a Fulbright scholar 

may get intense!”

PRE-PROFESSIONAL

Pre-Dentistry
Pre-Engineering
(3-2 program with U. of Md.)

Pre-law
Pre-Medicine
Pre-Optometry
Pre-Pharmacy
Pre-Veterinary Science

EDUCATIONAL 
CERTIFICATIONS

Master of Arts in Teaching         
(MAT) Program

MAJORS 

Anthropology
Art and Art History
Asian Studies
Biochemistry
Biology
Chemistry
Computer Science
Economics
English
History
International languages              
and Cultures 

Mathematics
Music
natural Science
Philosophy
Physics
Political Science

Psychology
Public Policy Studies
Religious Studies
Sociology
Student-Designed
Theater, Film, and
Media Studies

CROSS-DISCIPLINARY

African and African
Diaspora Studies

Asian Studies
Democracy Studies
Environmental Studies
Museum Studies
neurosciences
Women, Gender, and         
Sexuality Studies

›    We are a Phi Beta Kappa 
institution, and we are home 
to nine subject-specific 
national honor societies

Paige decker ’15   ›

JoSh groSSMan, Phd   ›

www.smcm.edu  |  6

Major: political science

Major: history

Minor: African diaspora studies

Current: freelance news reporter 
in New York City

Graduate School of Journalism,
Columbia University ‘13

‹   stephon dingle ’12

Major: political science

Current: Buchser is an International 

Olympic Committee member advocating for 
current and former Olympians to ensure 
they are represented throughout the IOC’s 
decision-making process.

Int’l Academy of Sports Sciences & 
Technology, Lausanne, Switzerland, M.A., 
sports management and technology

›     Washington Sports & Entertainment

›     U.S. Department of Transportation

›     QUALCOM, Korea

›     U.S. Embassy-Budapest, Hungary

›     Centro De Amigos para La Paz 
(Friends’ Peace Center), Costa Rica

›     U.S. District Court for the District 
of Maryland

›     Circuit Court for Baltimore City

›     Dublin, Ireland

›     Shanghai, China

›     Buenos Aires, Argentina

›     American Public Health Association

›     Johns Hopkins Laboratory for 
Child Development

›     The Evelina Children’s Hospital, 
London, England

›     Philadelphia Museum of Art

›     The National Institutes of Health

›     Office of Democratic Whip Steny Hoyer

... just to name a few

Major: biology

sport: varsity basketball

“ Students should absolutely study abroad. 

It is important to get a deeper 
understanding of the world 
around you, and it really helps you 

  to grow by taking you outside of your   

  comfort zone ”

Our Core Curriculum doesn’t keep you landlocked to the shores of the St. Mary’s 
River; it sends you out into the world. You’ll move beyond the walls of the 
classroom and campus through our Experiencing the Liberal Arts in the World 
component of the Core. The opportunities for this world experience are many: 
study abroad, internships, experiential learning, and independent study.

A World of Opportunities

St. Mary’s students have interned for...

About half of our students choose to study abroad, in places like these:

›     Paris, France

›     Chiang Mai, Thailand

›     Oxford, United Kingdom

›     Pondicherry, India

›     Kanifing, The Gambia

›     Ljubana, Slovenia

Right: Buchser at the 2012 summer Olympics 
in London.

“It was an incredible experience 
to spend time studying in an 
environment where you are 
always being inspired—by the 

setting, by the amazing things your fellow 

students are doing, and also by the belief 

that your professors have in you.”

Right: Wood playing soccer with South 
African students while studying abroad in 
Summer 2012.

Right: Rabin, the College’s Schaefer intern 
in Annapolis, MD.

“I love that political science internships 

allow students to see why and how 

the political system actually works. 

Sometimes it’s frustrating to watch but 

it’s amazing when it all comes 
together to cause change.”

Left: Dingle delivering the news on air.

“Little did I know SMCM would 

be the place I embraced 
wholeheartedly and that 
would in turn embrace 
me back, making it a place to 

truly always call home.”

Chantal buChser ’05   ›

david wood ’14   ›

nina rabin ’13   ›

Early Action postcard

Viewbook cover and inside spreads
utilizing College complementary colors
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SAMPLE SIGNAGE / BANNER MERCHANDISE SAMPLES

www.smcm.edu
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Our seahawk logo is comprised of three 
components:

1. “St. Mary’s” portion borrowed from the 
College logo

2. the seahawk head

3. the word “Seahawks” or a sports team or 
athletic department name

No components may be removed from these 
lockups, other than what is shown in the 
styleguide. The “Seahawks” text may be swapped 
for a sport’s team or athletic department name 
only. This portion of the logo may not be 
removed altogether.

See pages 32-34 for examples of proper logo usage.

The seahawk logo is available in two variations, 
or lock-ups: flush left and centered, and a single 
illustrative seahawk head mark that may be used 
alone.

CENTERED

FLUSH LEFT

ST. MARY’S SEAHAWK LOGO

SEAHAWK HEAD

These logos can be downloaded as JPG or 
PNG files at
www.smcm.edu/publications/graphics.

Just as the St. Mary’s College colors are 
navy and white, so too are the Seahawk 
colors. They represent the core identity of 
the college’s athletic department and sports 
teams and should be used across all athletic 
related communications. Gold is an accent 
color. Accurate color references are shown 
in the color-specifications table. When color 
printing is not an option, the wordmark 
should be printed in solid black (on white 
or light-color backgrounds) or reversed-out 
white (on dark backgrounds). 

COLOR VARIATIONS

The St. Mary’s Seahawk logo may be 
reproduced in its standard color palette 
version: navy/white/gold, or in one-color 
variations: navy, black, and white. 

Color should always print 100 percent solid 
ink. Do not use gradients or tints of Pantone 
inks. Certain printing and reproduction 
methods may require the use of the black or 
reverse versions. 

As a rule of thumb: navy and white should be 

the primary colors used, with gold as a smaller 

percentage as to not confuse the main college 

and seahawk colors of navy and white.

PRINT COLOR SPECIFICATIONS

SPOT COLORS:

Pantone 281 

Pantone 7406

CMYK:

Navy Blue – 		  C:100 M:93 Y:32 K:31 

Seahawk Gold – 	 C:0 M:25 Y:100 K:0

WEB RGB:

Navy Blue – 		  R:0 G:32 B:92

Seahawk Gold – 	 R:255 G:194 B:14

WEB HEX:

Navy Blue – 		  00205c

Seahawk Gold – 	 FEC10D

COLLEGE COLORS

White

Navy: Pantone 281

Gold: Pantone 7406

Note: Please be sure to use Pantone swatches 
to match colors. Colors reproduced in this 
document may not be accurate.

SEAHAWK COLORS

ACCENT COLOR

Seahawks

Seahawks
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Seahawks

Seahawks

Cross Country

Men’s Soccer

The flush left, centered, and seahawk head 
logos are available in the color variations 
below. At no time should the logos be 
recreated in any other color or color 
combinations, including gold which is 
reserved as an accent color exclusively.

SEAHAWK: COLOR VARIATIONS

Each configuration that combines the 
wordmark and subordinate type in a defined 
relationship is referred to as a lock-up. 
Each lock-up is designed to satisfy specific 
application requirements of scale, media, and 
reproduction method. Each lock-up defines the 
relationship of the wordmark and subordinate 
type (size, scale, and position of each element). 
One of these recommended lock-up styles 
should be used whenever possible.

Subordinate type for a sport, department, or 
office should always be set in ITC Franklin 
Gothic STD Book upper and lower case. 
Generally, if the logo prints in navy or navy 
with gold accent, the subordinate type should 
print in navy or gold.

SEAHAWK: WORDMARK LOCK-UPS

FLUSH LEFT, HORIZONTAL

CENTERED

subordinate type

subordinate type 

may be reproduced 

in gold as an 

alternate option

Seahawks
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smallcap x-height

1/3 width of head

Seahawks

CLEAR SPACE

The visual character of the St. Mary’s 
Seahawk identity depends on clean, 
spacious, and elegant layouts. Always use 
the recommended clear space, as shown 
below, to maintain optimum legibility and 
avoid interference from nearby text, complex 
illustrations, or other elements that might 
compromise the logo’s impact. 

See page 25 for examples of the correct 
spacing of text placed near the wordmark.

• �Generous clear space and consistent 
placement are essential for maintaining the 
integrity of the identity and its consistent 
application. 

• �The clear space is measured by the height 
of the “small cap” letters (x-height) in  
the St. Mary’s portion of the wordmark,  
as indicated in the diagram below.  
The minimum clear space must always  
be at least the width and height of one 
“x” on all sides of the wordmark. No 
typography or design element may be 
placed within this area. 

MINIMUM SIZE

Please follow these minimum-size guidelines 
to ensure the legibility and clarity of the  
St. Mary’s Seahawk wordmark in print 
layouts and Web site design. Do not 
reproduce the wordmark in print or 
electronic applications in a size smaller than 
that shown below.

The minimum height of "St. Mary's" in the 
wordmark is .25" for print usage;  25 pixels for 
electronic media.

The minimum width of seahawk 
head when used without the 
wordmark is .5" for print usage;  
50 pixels for electronic media.

.25"

WORDMARK PLACEMENT & ORIENTATION

smallcap x-height

.5"

St. Mary’s
Seahawks

INCORRECT USAGE

The St. Mary’s Seahawk wordmark 
should be rendered with consistency and 
respect. 

• �It should never be tweaked, stretched, or 
otherwise manipulated, but reproduced 
with consistency and integrity. 

• �It should never be interpreted in a 
playful manner, shown at an angle, 
or filled with pattern, texture, or 
photographic imagery.

Do not set the wordmark in alternate typefaces. Do not add additional text to the wordmark 
except in an approved "lock-up"  
(see page 5)

Do not use the wordmark on an angle  
other than a 90° angle.

Do not recreate the one color versions 
(see page 23 for approved color variations).

Do not swap colors 
(see page 23 for approved color variations).

Do not reproduce the wordmark in colors other 
than the approved variations (see page 23).

Do not rescale, stretch or otherwise manipu-
late the wordmark.

Do not alter the letterforms or add special 
effects in any way.

Do not obscure the wordmark by placing 
other strong graphic elements near, next to, 
or behind a color logo. A white (reversed) 
logo is preferable in most instances.

Do not add a box or a shape to the wordmark.

Seahawks
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SERIF

BaskervilleSBOP-Roman

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuvwx
1234567890

BaskervilleSBOP-Ita

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuvwxyz
1234567890

BaskervilleSBOP-RomanSC 

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuv
1234567890

BaskervilleSBOP-Bol

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuv
1234567890 

BaskervilleSBOP-BolIta

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuv
1234567890

SEAHAWK: TYPOGRAPHY

Typography is an important element of any 
design system and creates a distinctive and 
unified style for college communications. 
When applied consistently across the entire 
range of marketing communications, 
typography helps unify the appearance of all 
materials so that audiences recognize and 
become familiar with the St. Mary’s Seahawk 
identity.

Recommended fonts are shown at right. As a 
general rule, these fonts should be used for all 
communications materials. Other fonts may 
be used at the designer’s discretion as long as 
they do not compete with or overshadow the 
Seahawk logo or deviate from the integrity 
of the graphic identity guidelines. Use of 
fonts other than the ones shown here should 
be approved by the Office of Marketing & 
Communications.

Note: These recommended fonts for designers are not 
standard on most computers. For general use, such as the 
body of a letter or HTML text in websites, Times and 
Arial will suffice (shown at far right).

College-regular

abcdefghijklmnopqrstuV

1234567890

college-bold

abcdefghijklmnopqrstuV

1234567890

SANS SERIF

ITC Franklin Gothic Std Book

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvwxyz
1234567890

ITC Franklin Gothic Std Book Italic

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvwxyz
1234567890

ITC Franklin Gothic Std Medium

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvwxyz
1234567890

ITC Franklin Gothic Std Demi

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvwxy
1234567890

ITC Franklin Gothic Std Heavy

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvw
1234567890

ITC Franklin Gothic Std Book Condensed

ABCDEFGHIJKLMNOPQRSTUVWX
abcdefghijklmnopqrstuvwxyz
1234567890

ITC Franklin Gothic Std Medium Condensed

ABCDEFGHIJKLMNOPQRSTUVWX
abcdefghijklmnopqrstuvwxyz
1234567890

ITC Franklin Gothic Std Medium Italic

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvwxyz
1234567890

ITC Franklin Gothic Std Demi Italic

ABCDEFGHIJKLMNOPQRST
abcdefghijklmnopqrstuvwxyz
1234567890

WEB FONTS

Arial

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuvwxyz
1234567890

Arial Bold

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuv
1234567890

Times Roman

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuvwxyz
1234567890

Times Bold

ABCDEFGHIJKLMNOP
abcdefghijklmnopqrstuv
1234567890

UNIFORMS & OCCASIONAL ACCENT USE  (see page 32 for examples)
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SEAHAWK: STATIONERY

.5"

1"

1" 1"

LETTERHEAD

Seahawk letterheads follow the format at 
right. The typing format for the standard 
letterhead and letterhead second sheet 
(shown at right) is an integral part of the 
design and should be followed. 

Letters should be set in Times New Roman 
(Windows) or Times Roman (Mac) at 11 pt. 
The left and right margins should be set at 
1”. The upper margin should be set at 1.75” 
and the bottom margin at 1”. The signature 
should be set flush left. The body copy is 
flush left—not justified. 

The date line of the letter begins one and 
three quarters inches from the top of the 
letterhead. Allow one line space above the 
addressee’s name, title, company name, 
etc., and two lines above the salutation. 
In the body of the letter, add one line 
space between paragraphs. There are no 
indentations. The maximum line length 
should not exceed six and one half inches. 
Allow three line spaces for the signature 
above the name of the sender.

#10 ENVELOPE

Address on envelope should be typed as 
shown, 4" from left and 1.75" from top.

1.75"

4"

BUSINESS CARDS

Addressee’s Name
Title
Office or Department Name
Number and Street
City, State, Zip

 
 
 
 
December 7, 2015

Addressee’s Name
Title
Company/Institution/Office Name
Number and Street
City, State, ZIP

Salutation:

This letter demonstrates the recommended typing format for all correspondence using this letterhead. This 
typing format is an integral part of the letterhead design.

The body of the letter aligns flush left to a set left margin of one inch for the entire letter. Type the text of 
letter using Times New Roman (PC) or Times Roman (Mac). Use 11 pt. type for all typed information 
(10 pt. is an acceptable alternative). The right margin is not justified. Allow one line space above the 
addressee’s name, title, company name, etc. and two lines above the salutation. In the body of the letter, 
add one line space between paragraphs. There are no indentations. The maximum line length should not 
exceed six and one half inches. Allow three line spaces for the signature above the name of the sender.

The body of the letter aligns flush left to a set left margin of one inch for the entire letter. Type the text of 
letter using Times New Roman (PC) or Times Roman (Mac). Use 11 pt. type for all typed information 
(10 pt. is an acceptable alternative). The right margin is not justified. Allow one line space above the 
addressee’s name, title, company name, etc. and two lines above the salutation. In the body of the letter, 
add one line space between paragraphs. There are no indentations. The maximum line length should not 
exceed six and one half inches. Allow three line spaces for the signature above the name of the sender.

Sincerely,

Name of Sender
Title of Sender
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TEXT ARTWORK:

UNIFORMS

The text artwork, “St. Mary’s” and 
“Seahawks” is to be used on jerseys and 
uniforms. They should not be used together 
to form one logo, or combined with any other 
logo variations.

“College” block font (or a similar style font) 
may be used for the letters instead, as seen in 
the examples to the right.

COLORS:

Following common sports uniform practices, 
home jerseys should say “Seahawks” on the 
front and “St. Mary’s” on the back, while 
away jerseys say “St. Mary’s” on the front 
and “Seahawks” on the back, as shown in 
examples on page 32.

Uniforms (shirts, shorts, pants, jackets, etc.) 
should be either navy or white to reinforce 
the primary college/seahawk colors. Neutral 
gray may be used in approved situations (i.e., 
baseball). For uniforms, gold is reserved as an 
accent color. 

Uniform Text Option 1:
College font used for all text on 
uniforms

UNIFORM LETTER & NUMBER EXAMPLES:

Uniform Text Option 2:
College font used for numbers and 
wordmark artwork used for letters

BACK: BACK:

FRONT:

SHIRTS

BACK:

Additional graphics may be placed on 
the back of shirts or on sleeves.

The upper right corner should be reserved for the official college athletics branding.

Field Hockey

Seahawks



GRAPHIC IDENTIT Y GUIDEL INES 3534  GRAPHIC IDENTIT Y GUIDEL INES

SEAHAWK LOGO PRODUCT EXAMPLES

Do not use “St. M” artwork as main graphic 
on large items where the Seahawk logo 
would fit (see page 3).

Do not use “St. M” artwork as main graphic.
(see page 3).

Incorrect shirt layout. Do not change 
seahawk head colors.

Incorrect shirt layout. Do not change 
seahawk head colors.

Uniforms should not utilize more gold 
than navy.

Uniforms should not utilize more gold 
than navy.

Do not use blue on blue. Use reverse/white 
version of seahawk head logo.
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